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Abstract. This article examines the level of change in the size of the production market, the
growth trend, production and sale of products, and the trend of increasing demand for natural and
organic materials.
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INTRODUCTIONS. The economic reforms carried out in our country open the door to
wide opportunities for production enterprises. As a result of the benefits and preferences given to
them, the increase of funds at the disposal of enterprises, the introduction of new forces and the
increase of the welfare of the population serve. It is certainly gratifying to see such positive
changes in our economy and the economic activity of the country. However, today we all know
well that the market economy is an economic system that operates within the framework of the
influence of a complex of competition and so-called struggles. In this system, some enterprises
work in cooperation with each other, and similar enterprises are in constant competition. In their
economic activities, they always meet the needs of the times,

The yarn and knitting industry is a competitive and fast-growing market. As companies in
this industry seek to expand their position, it is important to understand the current trends and
opportunities in the market. In this sense, we analyze the statistics and present strategies that
companies can adopt to expand their position in the yarn and knitwear market.

Market trends. According to the latest market research, the global yarn and knitwear market
is expected to grow at USD 42.18 billion during 2022-2026 and is expected to grow at a CAGR
of 5.77% during the forecast period®. The growth of the market is primarily due to the increased
demand for knitwear by the fashion and textile industries. Additionally, the rise of e-commerce
platforms has made it easier for companies to tap into a wider customer base, leading to increased
competition in the market.

The yarn and knitting market is a growing industry in the Republic of Uzbekistan, and
various market trends and developments are constantly emerging. In order to expand the
company's position in this market, it is very important to be aware of the latest market trends and
consumer demands in Uzbekistan. In this paragraph, we present the results of our research on the
current market trends of the yarn and knitting industry in Uzbekistan and the strategies that "Daka-
Tex" LLC JSC can use to effectively expand its position in the market.

Table 1

Analysis of changes in the development of textile products in the Republic of

Uzbekistan?(compared to the previous year, %)

Indicator | 2019 | 2020 | 2021 2022

https://www.reportlinker.com/p06359992/Global-Yarn-Market.html?utm_source=GNW
2Based on the data of the website https://www.stat.uz
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Change in Textile Product Development(%) 108.7 104.5 128.5 119.4

Above we use the method of least squares to find the correlation equation.
y=kx+b

In this correlation equation, we determine the parameters k and b and the correlation
coefficient R using the following formulas:

b
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To find these parameters, we make the following table:

n

i=1 yi)z

Table 2
X v y?
Years (notional Xy NG
(percent)
year)
2019 1 108.7 108.7 1 11815.69
2020 2 104.5 209 4 10920.25
2021 3 128.5 385.5 9 16512.25
2022 4 119.4 477.6 16 14256.36
Z(sum) 10 461.1 1180.8 30 53504.55
From the above data and formulas, we find the following values:
L 411808 -10-4611
~ 4-30-10-10 7
_ 30-461,1 —10-1180,8 — 10125
~ 4-30-10-10
4-1180,8—-10-461,1
~ 0,6693;

: V4-30 — 102,/4 - 53504,55 — 461,12
As a result of these calculations:
y =5,61x + 101,25

Since the given values are proportional to each other and the correlation coefficient is closer
to 1 than 0, we can say that the relationship between the trend of the values is closer to the
correlation equation we solved.R = 0,67R > 0

Of course, there are many factors that affect the market size changes, as well as
uncontrollable factors such as Covid-19 and conflicts between some countries. But even in such a
situation, we need a market forecast for the development of the enterprise. Through this correlation
function, we can forecast the approximate growth rate of textile production in Uzbekistan for the
coming years.

Table 3
Indicator 2019 2020 2021 2022 | 2023* | 2024*
Conditional year 1 2 3 4 5* 6*
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(value of x in the formula)

Change in Textile Product

* *
Development (%) 108.7 | 104.5| 1285 | 1194 | 1293 134.91

*forecast of correlation function

From this forecast table, we can see that the rate of change in the volume of the textile
production market in the following years shows a constant growth trend. And this is important
information for the company's plans for the production and sale of products for the next years.

We will consider the current level of development of the yarn and textile products market
in the Republic of Uzbekistan according to the following trends:

1. The trend of increasing demand for natural and organic materials;

2.A trend towards sustainable and ethical practices;

3.High demand trend for traditional designs;

4. Developing trend of online commerce;

In Uzbekistan, the demand for natural and organic materials in the yarn and knitting
industry is increasing. Consumers are looking for yarn and knitwear made from natural and organic
materials such as organic cotton, wool and silk. Companies that use natural and organic materials
in their products can address this trend and expand their market position.

Focus on sustainable and ethical practices. Sustainability and ethical practices are
important trends in Uzbekistan's yarn and knitwear industry. Consumers are increasingly aware of
the environmental impact of their purchases and are looking for sustainable and ethical products.
Companies that adopt sustainable practices and offer sustainable products are more likely to attract
environmentally conscious consumers and expand their market position.

High demand for traditional designs. Traditional designs are popular in the yarn and
knitting market of Uzbekistan. Consumers are looking for traditional and unique designs that
reflect the country's cultural heritage. Companies that offer products with traditional designs and
patterns can tap into this trend and expand their market position.

Growing online commerce. The growth of e-commerce has led to increased demand for
online shopping opportunities in the yarn and knitwear market in Uzbekistan. Companies with a
strong online presence, including user-friendly websites and active social media accounts, can
reach a wider audience and expand their market position.

Our recommended strategies for expanding the position of "Daka-Tex™" LLC in the yarn
and knitwear market in the Republic of Uzbekistan:

Research methodology. Systematic approach, abstract-logical thinking, grouping,
comparison, factor analysis, selective observation methods were used in the research process.

Analysis and results. In order to effectively expand the position and position of Daka-Tex
LLC in the market of Uzbekistan, it is important to conduct market research and analysis in order
to determine current trends and consumer requirements. This helps the business to adapt its
products and services to meet these demands and attract the target audience.

Product innovation.Innovation is the key to expanding the place and position of "Daka-
Tex" LLC in the market of Uzbekistan. Companies that constantly innovate and offer new and
exciting products can differentiate themselves from the competition and attract consumers who are
looking for unique and customized products.
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Offer of national-traditional designs. Offering yarn and knitted products with national-
traditional designs and patterns allows "Daka-Tex" LLC to appeal to the cultural heritage of
Uzbekistan and expand its position in the market. Cooperation with local designers and craftsmen
helps the enterprise to incorporate national-traditional designs into its products.

Diversification of product offerings. In today's highly competitive environment, companies
in the yarn and knitwear industry must be creative and innovative to expand their position.
Diversification of product offerings is a strategy that helps Daka-Tex LLC gain a competitive
advantage, meet changing customer demands, and ultimately expand its market position.

Advantages of diversification:

1. Increase in customer base. By offering a wider range of products, companies can attract
a diverse customer base. For example, a company that previously only offered yarn for knitwear
can expand to offer yarn for home decor, attracting customers interested in crocheting rugs or wall
hangings.

2. Risk reduction. Diversifying product offerings can also reduce risk for companies. If
demand for a company's main product declines or becomes obsolete, the company may rely on
revenue from other products to continue operating.

3. Competitive advantage. Companies that offer a wider range of products can differentiate
themselves from their competitors and gain a competitive advantage. For example, a company that
offers a variety of eco-friendly yarns may attract customers who value sustainability over price.

Target markets. Target markets are a powerful strategy for companies in the yarn and
knitwear industry, such as "Daka-Tex" LLC, seeking to expand their reach and position. Target
markets offer companies the opportunity to differentiate themselves from competitors and meet
customer needs that are not met by mainstream products. Advantages of target markets include:

1.Increase customer loyalty. By catering to specific customer needs, companies can build
stronger relationships with their customers and increase customer loyalty. For example, a company
that specializes in yarn for baby products may attract customers who value the quality and safety
of the product and will continue to buy from the company for future baby knitting projects.

2.Competitive advantage. Target markets can give companies a competitive advantage
over larger companies that offer more generic products. By focusing on a specific market,
companies can differentiate themselves from their competitors and become known as the primary
provider for that market.

3.New quality - high profit. Target markets can enable companies to charge higher prices
and achieve higher profit margins. Customers willing to pay a premium for specialty products may
value quality and uniqueness over price, allowing companies to charge more for their products.

Expand distribution channels. Distribution channels play a crucial role in expanding the
company's position in the yarn and knitwear market. "Daka-Tex" LLC's customer communication
system and the ability to deliver products effectively have a significant impact on its success. When
using the strategy of expanding distribution channels, the enterprise will have the following
achievements:

1. Increased market penetration. Expanding distribution channels can significantly increase
the company's market opportunities, which allows it to attract new customers and expand into new
territories. This can lead to increased sales, revenue and brand awareness.

2. Customer service will improve. By expanding distribution channels, companies can
improve customer service by offering faster and more convenient delivery options. This can lead
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to increased customer satisfaction and loyalty, as customers are more likely to return to companies
that offer efficient and reliable delivery.

3. Competitive advantage. Companies that offer wider distribution channels can have a
competitive advantage over competitors that offer limited delivery options. This helps companies
differentiate themselves in the market and become the preferred provider for customers who value
convenience and reliability.

Embrace the idea of sustainability. In recent years, the textile industry has received more
attention for its environmental impact. As a result, consumers are becoming more environmentally
conscious and are looking for sustainable and ethical products. In order to expand the position and
position of Daka-Tex LLC in the yarn and knitting market, it is very important to apply
sustainability and adopt environmentally friendly practices. By adopting a sustainability-based
approach, this business can have the following benefits:

1. Increase in sales and profits. Embracing sustainability can lead to increased sales and
revenue as consumers are willing to pay more for sustainable and ethical products. By offering
sustainable yarn and knit products, a business can tap into this growing market segment and
increase its customer base.

2. Improved reputation and brand image. A company that promotes sustainability is
considered environmentally responsible and ethical, which can improve its reputation and brand
image. This can lead to increased customer loyalty, as customers tend to support a company that
shares their values.

3. Reduced environmental impact. By adopting sustainable practices, Daka-Tex LLC can
reduce its impact on the environment and contribute to a cleaner and healthier planet. This can
lead to increased customer satisfaction and loyalty, as customers are more likely to support a
business that prioritizes sustainability.

From the information given above, it is known that diversification of product offerings can
provide "Daka-Tex" LLC JK with increased customer base, reduced risk and competitive
advantage. A business can use strategies such as market research, collaboration with other
companies, product development, and product integration to diversify its offerings and expand its
market position. A business can be innovative and creative to stay relevant and competitive in
today's ever-changing market. Also, targeting markets can provide increased customer loyalty,
competitive advantage and higher profit margins for Daka-Tex LLC. Enterprise market research,
can use strategies such as developing a unique value proposition, aligning marketing and sales
strategies, and creating a strong brand identity to effectively target and serve markets. By
understanding the needs and preferences of these markets and providing specialized products and
services, a business will gain a distinct advantage over its competitors in the market.

Expanding distribution channels can provide several benefits for Daka-Tex LLC, including
market expansion, improved customer service, and competitive advantage. A business can use
strategies such as identifying new channels, evaluating logistics and infrastructure, developing
relationships with partners, and investing in technology to effectively expand its distribution reach.
By effectively delivering products to customers and entering new markets, the enterprise gains a
wide informational environment and the opportunity to expand its position in the market.
Embracing sustainability is critical for Daka-Tex LLC to expand its position and achieve long-
term success. Using sustainable materials, reducing waste, by adopting sustainable manufacturing
practices and educating customers, companies can significantly reduce their environmental impact
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and increase their reputation as environmentally responsible companies. By tapping into this
growing market segment of environmentally conscious consumers, companies can increase their
sales and profits and achieve long-term success.

Being aware of market trends and consumer demands in Uzbekistan is important in
expanding the company's position and position in the yarn and knitwear market. By adopting
sustainable practices, offering traditional designs, having a strong online presence, and using
natural and organic materials, Daka-Tex LLC can address current market trends in Uzbekistan and
expand its market position. Analyzing statistical data and understanding market trends, conducting
research and analysis, innovating products, collaborating with local designers and artisans also
give the enterprise a competitive advantage.

REFERENCES

1. Decree of the President of the Republic of Uzbekistan "On approval of the strategy for
innovative development of the Republic of Uzbekistan for 2019 - 2021" dated September 21,
2018 No. UP-5544. T. 2018.

2. Musaeva Sh.A. Integrated marketing communicationStudy guide "Mahorat" publishing
house, Samarkand - 2022

3. Musaeva Sh.A., Usmonova DI Innovative marketing Study guide "TURON EDITION" 2021.

4. S MusayevaWAYS TO IMPROVE DEMAND FORMATION AND SALES PROMOTION
AT GOLDEN OIL LLC Science and innovation 1 (A5), 215-220

5. MS AzimovnaDevelopment of innovative marketing strategies in agriculture Web of
Scientist: International Journal of Scientific Research 3 (02), 538-544

6. MS Azimovna, RN UlugbekovnaDevelopment Conditions and Modern Trends of Business
Tourism WorldwideINTERNATIONAL JOURNAL OF BUSINESS DIPLOMACY AND
ECONOMY 2 (2), 63-66

7. Kotler F. i dr. Basic marketing. - M.: LLC "ID Williams", 2013.

8. MS AzimovnaTHE MAIN RESULTS OF THE LABOR PRODUCTIVITY OF THE STAFF
OF THE HOTEL "BILLURI SITORA" LLC Galaxy International Journal of Interdisciplinary
Research 11(1), 348-352

9. MS AzimovnaTHEORETICAL ASPECTS OF MARKETING TOOLS IN INCREASING
THE INTERNATIONAL COMPETITIVENESS OF THE TEXTILE ENTERPRISE Science
and Innovation 2 (1), 47-53

10. S MusayevaMECHANISMS OF FUNCTIONING OF LOGISTIC STRUCTURES Science
and innovation 2 (A2), 196-202

11. S MusayevaWAYS TO IMPROVE THE POLICY OF DISTRIBUTION OF GOODS IN
FURNITURE PRODUCTION ENTERPRISESScience and innovation 2 (A2), 152-156

12. S MusayevalN THE CONDITIONS OF MODERNIZATION IN UZBEKISTAN THE NEED
TO EVALUATE ENTERPRISESScience and innovation 2 (A2), 35-40

13. MS AzimovnaWays to Improve the Use of Marketing Information in the Assessment of
"Stekloplastik™ LLCAmerican Journal of Economics and Business Management 5 (11), 338-
343

14. MS AzimovnaEfficiency of advertising activities of trading organizations and ways to
increase ITAsian Journal of Research in Social Sciences and Humanities 12 (3), 93-97

149


https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:yD5IFk8b50cC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:yD5IFk8b50cC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:qUcmZB5y_30C
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:8AbLer7MMksC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:8AbLer7MMksC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:4fKUyHm3Qg0C
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:4fKUyHm3Qg0C
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:738O_yMBCRsC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:738O_yMBCRsC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:fQNAKQ3IYiAC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:5Ul4iDaHHb8C
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:5Ul4iDaHHb8C
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:08ZZubdj9fEC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:08ZZubdj9fEC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:uWQEDVKXjbEC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:uWQEDVKXjbEC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:_Qo2XoVZTnwC
https://scholar.google.com/citations?view_op=view_citation&hl=ru&user=dkmFavAAAAAJ&cstart=20&pagesize=80&citation_for_view=dkmFavAAAAAJ:_Qo2XoVZTnwC

SCIENCE AND INNOVATION
INTERNATIONAL SCIENTIFIC JOURNAL VOLUME 2 ISSUE 6 JUNE 2023
UIF-2022: 8.2 | ISSN: 2181-3337 | SCIENTISTS.UZ

15.

16.

17.

18.

19.

20.

21.

Usmanov IA, Musayeva Sh.A. Features of marketing activities in the construction industry of
the Republic of Uzbekistan. NOVATEUR PUBLICATIONS JournalNX- A Multidisciplinary
Peer Reviewed Journal ISSN No: 2581 - 4230 VOLUME 7, ISSUE 1, Jan. -2021
https://repo.journalnx.com/index.php/nx/article/view/793

Usmanov IA Musaeva Sh.A. Features of marketing organization in the market of construction
services. Service. Scientific journal. - Samarkand. No. 2, 2021 - pp. 86-90.

Usmanov IAStudy of the Provision of Construction Facilities with Management Personnel.
INTERNATIONAL JOURNAL ON ORANGE TECHNOLOGY. Volume: 03 Issue: 9 | Sep
2021. p.31-33 https://journals.researchparks.org/index.php/1JOT/article/view/2171

Usmanov IA,Jumanov Sh.N. Ways to improve quality control of construction and installation
works. Oriental renaissance: innovative, educational, natural and social sciences scientific
journal. ISSN 2181-1784. Volume 1, Issue 10. November 2021. — P. 651-658
https://cyberleninka.ru/article/n/ways-to-improve-quality-control-of-construction-and-
installation-works

Usmanov IA Buriev HT A development strategy for the construction industry in Uzbekistan:
organizational aspects of implementation. International scientific and technical journal. Real
estate: economy, administration. Moscow, MGSU-No. 4 / 2021

Usmanov llkhom Achilovich, RESEARCH OF MARKETING ACTIVITIES OF S SHARQ-
UNIVERSAL-SMK LLC SCIENCE AND INNOVATION INTERNATIONAL
SCIENTIFIC JOURNAL VOLUME 1 ISSUE 6 UIF-2022: 8.2 | ISSN: 2181-3337
Usmonova Dilfuza Ilkhomovna, EXAMINATION OF THE INVESTMENT PROJECT OF
LEASING COMPANIESSCIENCE AND INNOVATION INTERNATIONAL SCIENTIFIC
JOURNAL VOLUME 1 ISSUE 7 UIF-2022: 8.2 | ISSN: 2181-3337

150



